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ANALISE DE PEGAS PUBLICITARIAS DIRECIONADAS A

PROFISSIONAIS DE SAUDE NA CIDADE DE ANAPOLIS, GOIAS

ANALYSIS OF ADVERTISING PARTS DIRECTED TO HEALTH
PROFESSIONALS FROM ANAPOLIS, GOIAS

RESUMO

Introducdo e objetivos: as induastrias farmacéuticas utilizam a publicidade de
medicamentos como principal ferramenta de marketing. Contudo, essa publicidade pode
interferir na prescricdo e dispensacdo gerando graves consequéncias. O objetivo desse
trabalho foi avaliar a propaganda/publicidade de medicamentos dirigidos a profissionais
de saude (médicos e farmacéuticos), em Andpolis, Goids, a partir da legislacao vigente.
Metodologia: a captacdo das pecas publicitdrias irregulares foi realizada ao acaso, entre
novembro de 2012 e marco de 2013, analisadas através de um roteiro préprio, baseado na
RDC n°96/2008. Resultados e discussdes: foram analisadas 104 pecas. 82,7% destinavam-se
a médicos e 17,3% a farmacéuticos. Quanto a midia 50,96% eram folderes e 40,03% revistas.
76,12 % eram medicamentos sob prescri¢do; 15,38% sob controle especial e 11,5% livres de
prescricdo. Dentre as principais infragdes 63,50% referiam-se a propaganda enganosa,
abusiva ou indireta; 29,8% auséncia do modo de usar; 9,6% auséncia da data de impressao;
6,7% auséncia de reacdes adversas; 4,8% auséncia de adverténcia e contra indicacao; 1,9%
exibidas inadequadamente, auséncia de posologia e auséncia de indicagdo terapéutica.
Estudos demonstram que a qualidade do teor das propagandas de medicamentos é
fundamental para transmitir ao profissional da satde as informagcdes necessarias alertando-
0s sobre beneficios e riscos dos medicamentos!23. Conclusdes: a monitoracao,
conscientizacdo e medidas educativas sdo essenciais para garantir a exatiddao das
informacdes, no sentido de evitar danos a satde.
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ABSTRACT

Introduction and objectives: pharmaceutical industries use advertising of drugs as the
main marketing tool. However, such advertising can interfere with prescription and
dispensation causing serious consequences. The aim of this study was to evaluate the
propaganda/advertising of medicinal products directed to healthcare professionals (doctors
and pharmacists) from the legislation in Andpolis, Goids. Methodology: the capture of
irregular advertising was conducted at random, between November 2012 and March 2013,
analyzed through a script itself, created from the RDC No. 96/2008. Results and discussion:
were analyzed 104 pieces. 82.7% were for doctors and 17.3% to pharmacists. As for the
media 50.96% of brochure and 40.03% of magazines. 76.12% were prescription drugs,
15.38% were controlled drugs and 11.5% prescription free drugs. Among the major
infractions 63.50% were related to false advertising, unfair or indirectly, 29.8% absence of
how to use, 9.6% absence of the print date, 6.7% absence of adverse reactions; 4, 8% lack of
warning and contraindication, 1.9% displayed improperly, no dosage and no therapeutic
indication. Studies show that the quality content of drug advertising is essential to convey
the health professional required information warning them about benefits and risks of
medicines!23. Conclusions: therefore monitoring, awareness and educational measures are
essential to ensure the accuracy of information, in order to avoid damage to health.
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